CREATE
VALUE

SHINSEGAE GROUP will create a higher value for customers
through constant change, taking on challenges and
innovating to surpass customer experiences.
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THROUGH
CHANGE

To achieve sustainable growth in the rapidly changing business environment,
it is essential that the company stays ahead of the game through
new offers based on proactive understanding of customer
interests and market changes.

By responding to changes flexibly and creatively through
its corporate philosophy and core values, SHINSEGAE GROUP plays
a significant role contributing to its customers’ happiness and
the growth of society.
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CORPORATE PHILOSOPHY

SHINSEGAE GROUP

will make history through
relentless challenge

and creativity.

AAAI LS el &3 Ax=E
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SHINSEGAE GROUP’s corporate philosophy is to become "an
innovative company committed to sustainable growth by finding
opportunities from customers’ unmet needs and challenging
the status quo.”

Our philosophy is a reflection of business principles and the very
reason for our existence. Our driving force is to grow with customers
by proactively identifying and meeting customer needs upfront,
seeking challenge as opposed to complacency, and by continuously
embracing change and creating value.
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CORE VALUES

SHINSEGAE GROUP’s

core values reflect the gqidelines
that define the foundation upon

which we work.
AAA|T5-2] AA7EX] = HEEA] X|Hok &
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. CUSTOMER 117Z1: We exist for the customer, and focus our decision-

making on client-driven needs.
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.EMPLOYEE 2Zz!2l: We do our best to ensure the happiness and

satisfaction of our employees.
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. INNOVATION &4l We lead the industry by breaking the industry

norms rather than following the status quo.

RE|E AlFel Ruleg E&SIA| 2211, A2 Ruled HHLO 2EA LEZHCE

.PERFORMANCE A1}: We pursue sustainable growth by maintain-

ing the balance between short-term and long-term performance.
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. COMMUNICATION 2=E: We communicate openly and collaboratively
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.BRAND HzHE: We strive to enhance our brand value to differentiate

ourselves.
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. MUTUAL PROSPERITY £Hd: We grow together with our communities

and business partners.
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CORE VALUE 1: CUSTOMER

“It1s irpperative to alwavs
think and act from.t e
customer's point of view.”
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CORE VALUE 1:
We exist for the customer, and focus our decision-making on
client-driven needs.

"We can no longer say that we are offering exceptional customer
service by simply extending a polite greeting. We must put the
customer first and our decision-making criteria should be based on
the customer. Our attitude should be also focused on the relentless
understanding and attention to the customer. Whatever we do
to serve our customers should be considered from the custom-
er’s perspective. | believe that true understanding of the customer
and accumulated customer knowledge will lead to new growth
opportunities.”
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CORE VALUE 2: EMPLOYEE

“Through our satisﬁed and happy
employees, we will enhance
customer satisfaction.”
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n7je] w5 71t

CORE VALUE 2:
We do our best to ensure the happiness and satisfaction of our
employees.

"l feel great and happy when my performance exceeds the origi-
nal target. In addition, my work satisfaction increases when | share
the achievement with my colleagues. By providing opportunities to
maximize employees’ capabilities and fostering a sense of ownership,
the employees will be happier and feel more rewarded. As a result,
we will further enhance the quality of our value proposition to the

customer.”
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CORE VALUE 3: INNOVATION

“Innovation lies in the
process of redeﬁping our
way of domg business and

establishimgnewrules.”
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CORE VALUE 3:
We lead the industry by breaking the industry norms rather than
following the status quo.
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"As a value creator for our customers by redefining the industry
rules and norms, we always put our best efforts in innovating
content, culture and process in order to provide the finest products
and services. | believe the employee’s personal innovation
is also very important because it will be the driving force to achieve
larger goals.”
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CORE VALUE 4: PERFORMANCE

“We pursue an optimized balance
between long—term vision and
short-term performanee.”

A7VA s B4 A AfolollA
A48 FHL 27U

CORE VALUE 4:
We pursue sustainable growth by maintaining the balance
between short-term and long-term performance.

"The retail business, a major part of our group, is likely to be
managed from a short-term perspective as it characteristi-
cally experiences ups and downs in day-to-day operations.
However, if we just focus on the short-term results, we would fail to
prepare for the future. Therefore, | strongly believe that the right
balance between long-term and short-term performance is
important to ensure sustainable growth.”
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CORE VALUE 5: COMMUNICATION

“We cooperate and

communicate o enly
bB4

based on mutual trust.

Mz 7be] 222 nheko 2
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CORE VALUE 5:
We communicate openly and collaboratively.

"l believe it is very important for the organization to have a culture of

openness, where varied opinions are well-accepted, and constructive
debates are encouraged. To promote this, employees are building
a culture and attitude of respecting each other while leaders are
fostering an environment where employees receive opportunities
to share open-minded communication.”

i MILR| 5:
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Jun-Seong Lee, Manager / Han-Seung Lee, Team Leader, SHINSEGAE INTERNATIONAL
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CORE VALUE 6: BRAND

' “Wq offer unique and
differentiated value only at

SHINSEGAE GROUP.
A A AAA 57
PEAQ1 715 Al EUTH

CORE VALUE 6:
We strive to enhance our brand value to differentiate ourselves.

"From now on, | think the most powerful weapon to win in the
retail industry will be the retailer’s unique characteristics that sets
itself apart from others. This is the reason why we continuously
value 'SHINSEGAE STYLE' when operating SHINSEGAE Depart-
ment Stores, which introduces up-to-date trends and EMART, which
leads the hypermarket industry. We aim to build 'SHINSEGAE' as the
one and only brand for our customers by offering distinct values
through new products and services, and by becoming customers’
beloved company.”
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CORE VALUE 7: MUTUAL PROSPERITY

“Authentic understanding ot
each other will be the first step
of mutual prosperity.”
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CORE VALUE 7:
We grow together with our communities and business partners.

"l believe SHINSEGAE GROUP is a member of an ecosystem that
consists  of consumers, shareholders, employees, business part-
ners and local communities. We must do our best to fulfill our
corporate social responsibilities because a company can build
its values and sustainability when it grows with other members
of its ecosystem. SHINSEGAE GROUP is accomplishing corpo-
rate social responsibilities with consideration based on mutual
understanding.”
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A LETTER FROM SHINSEGAE GROUP

SHINSEGAE GROUP is creating the future as a company that takes on challenges, pushes
innovation and envisions dreams.

The history of SHINSEGAE GROUP is itself the history of Korea’s retail industry and the dream
that we envision will create the future of the retail market in Korea.

As a company that introduced Korea's first department store and hypermarket, SHINSEGAE
GROUP revolutionized Korea’s retail industry by challenging rather than adapting to the market.
We are creating a new shopping experience through SHINSEGAE Department Store, which has
led the market as a lifestyle creator, and EMART, a growing global retail company.

Opening large-scale shopping malls in the nation's major commercial areas and offering
everyday customer convenience in neighborhoods through mobile shopping, supermarkets,
and convenience stores, SHINSEGAE GROUP is securing new growth engines by pioneering a
variety of retail channels that meet customers’ needs.

In addition, SHINSEGAE GROUP will innovate its group structure and core competencies
by expanding to new business areas beyond retail such as fashion & lifestyle, food and real
estate development. We will also strengthen our sincere commitment to social contribu-
tion programs in order to fulfill our corporate social responsibilities, along with fostering more
employment opportunities.

As a company that welcomes challenges and dreams toward the future, SHINSEGAE GROUP
will always be in the hearts of customers.
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THE HISTORY THE HISTORY

1993.11 1999.07
1969.04 1991.11 Opened EMART Opened Korea's
Became the first Declared man- Changdong first Starbucks
1967.06 directly managed agement inde- store, Korea’s Coffee shop near
Conducted Korea’s department store pendence from first hyper- Ewha Womans
first bargain sale. in Korea. Samsung Group. market. University.
1930.10 1963.11 1969.07 1974.09 1983.06 1995.07 1996.01 1997.02 1997.04 1999.12 J
Opened the Established Issued the first Opened Acquired Established Established Opened the first Established Became the first
Mitsukoshi Depart- SHINSEGAE department store SHINSEGAE the Westin SHINSEGAE SHINSEGAE overseas EMART  SHINSEGAE I&C. retail company
ment Store, the Department Store credit card in New York Branch. Chosun Hotel. FOOD. INTERNATIONAL. store in Shanghai, to announce
first department (Acquired by Korea. China. the Statement
store in Korea and Samsung Group). 1991.03 of Ethics.
our current Main Established
Store. DESIGN
I SHINSEGAE
| | (Currently,
) SHINSEGAE E&C)
1930.10 Opened the Mitsukoshi Department Store, the first department store in Korea and our current Main Store. .
I _ 1991.11 Declared management independence from Samsung Group.
T EE UEH 0]A DA ZAH HEGR ANAEHY 25)
IS0 22l SEEY oo
1963.11 Estabh?hed_SHlNSEGAE Department Store (Acquired by Samsung Group). 199311 Opened EMART Changdong store, Korea’s first hypermarket,
HHARSE SHNHIE 214) S1= srolH ‘Oloie Ate A o
= EE oI O|0E HEH QE
1967.06 Con_dtfcted Korea’s first bargain sale. 1995 07 Established SHINSEGAE FOOD.
LY F| X HIAIMY AA MAAZE 22
1969.04 Became the first directly managed department store in Korea. 1996.01 Established SHINSEGAE INTERNATIONAL.
2L & X X|QjusiM o2 EYf AAMA QUL Z 2
1969.07 Issued the first department store credit card in Korea. 1997.02 Opened the first overseas EMART store in Shanghai, China.
SU 2= A8 FtEF HA =3 0|0tE 15 F{UH o=
1974.09 Opened SHINSEGAE New York Branch. 1997.04 Established SHINSEGAE I&C.
AMA FEXH(QEILEA FE) T AlM|A OFO[ MM ZFE]
1983.06 Acquired the Westin Chosun Hotel. 1999.07 Opened Korea's first Starbucks Coffee shop near Ewha Womans University.
QAEl ZMEE ola AEHAT] 2 1S OIhE A
1991.03 Established DESIGN SHINSEGAE (Currently, SHINSEGAE E&C). 1999.12 Became the first retail company to announce the Statement of Ethics.
CIXFQIAMIA (R AMAMAHA) ZE UA 2 x MAMA 2218Y M=
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THE HISTORY

THE HISTORY

2012.09

Opened EMART Acquired WITH ME

2004.09

2005.06

2006.05

2007.06

200712

2008.07

2008.12

2009.06

20101

201.05

26

Ranked 241st on Forbes list of the 400 Best Big Companies.
OZ2EZEAX], MMAE M 400Ch 7|22 M (2419])

s o
i
Reached the one billion customer mark at EMART. . rl‘ i\

_  Naimis o L i
OIOLE, £X 124 109 Suf 5

i 1 ’.
Acquired 16 Wal-Mart Korea stores for EMART. |

O|0IE, YOtE ZZ|of M 1674™ Q14

Opened SHINSEGAE SIMON Yeoju Premium Outlets, the nation's first premium outlet.
AM|IAAFO|H 2L %= Z2|0|Y OF2EI(0I1FH) =

Reached KRW 10 trillion in total revenue for EMART.

O|OIE &OHE 10 =nf

Opened Yeoju Logistics Center, one of the world’s largest warehouse facilities.
MA Z|tf 72 ‘H{FERUE 2E

Established SHINSEGAE L&B.

MMAL&B &

SHINSEGAE Department Store Centum City is certified by the Guinness World Records as the world’s
largest department store.
AINA S MEAE] MA Z[CHESHE 7|4 A Q1S

Opened first EMART TRADERS store in Guseong.
O|OIE E20|HA 15 74N QF

Completed the spin-off of SHINSEGAE and EMART.
AIMA B SHE 1t O|OFE 7L (F) &M A2t (F2)0[0tE 2 Holg g

cessing center.

201.08

2011

2012.09

2012.09

2013.12

2014.01

2015.07

2015.09

2016.05

2016.09

2004.09 2007.06 o | o Fresh Center, Ko- FS, an independently
Ranked 241ston  2005.06 Opened SHINSEGAE 2010.11 2011.1 rea’s first agricul- owned and operated 2016.05
Forbes list of the Reached the one  SIMON Yeoju Premium [ : : ae 2008.12 Opened first Acquired Kim’s Club tural and fishery convenience store Opened SHINSEGAE
400 Best Big billion customer Outlets, the nation's ~ ol - 4 TR el Fstablished EMART TRADERS Mart. (Currently, products process- franchise. (Currently, Duty Free Shop
Companies. mark at EMART. first premium outlet. &%= il SHINSEGAE L&B. store in Guseong. EVERYDAY RETAIL) ing center. EMART WITH ME) Myeongdong.
”— 2006.05 2008.07 2009.06 2011.05 2012.09 2014.01 2015.07 2015.09 2016.09
. Acquired Opened Yeoju SHINSEGAE Department Completed Acquired Paradise Duty Opened SSG.COM, Acquired Dream Opened Opened Starfield
7 16 Wal-Mart Logistics Center, Store Centum City is the spin-off of Free(Busan) and renamed an integrated online Commerce. SHINSEGAE Hanam, a shopping
Korea stores 2007.12 one of the world’s certified by the SHINSEGAE 2011.08 to SHINSEGAE Duty Free. mall of SHINSEGAE (Currently, Duty Free Shop  mall combining
for EMART. Reached KRW  largest warehouse Guinness World Records and EMART. . i i:i.!illnﬂ;-ﬂ" GROUP. SHINSEGAE TV Incheon shopping, culture
10 trillion in facilities. as the world’s largest Opened EMART ) e - . SHOPPING). International and entertainment.
total revenue department store. Meathenter, Korea’s Airport.
for EMART. first livestock pro-

-3 3 s
#I’. [Pl
" 4 i =
Opened EMART Meat Center, Korea'’s first livestock processing center.
= 2= FH4E 7HS A O|DLE DIEME F

Acauired Kim’s Club Mart. (Currently, EVERYDAY RETAIL).
YL SYOLER o E2[H[0[2[E ) 2l

Acquired Paradise Duty Free(Busan) and renamed to SHINSEGAE Duty Free.

TI2ICIO|A BHMIY el S MAABMEC 2 FE HE
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Opened EMART Fresh Center, Korea’s first agricultural and fishery products processing center.

Y E|E 542 JFZHE O[0lE Fa4|ME o=

Acquired WITH ME FS, an independently owned and operated convenience store franchise.
(Currently, EMART WITH ME)

SEY HolF f/=0jof|zof A Q1~(3R O|OtES(=0))
Opened SSG.COM, an integrated online mall of SHINSEGAE GROUP.
I8 S8 221218 SSG.COM @

Acquired Dream Commerce. (Currently, SHINSEGAE TV SHOPPING).
EZAMA QR MMAEH[AZ)

Opened SHINSEGAE Duty Free Shop Incheon International Airport.
MMAHMZE QIMIEN =

O -1 oo

Opened SHINSEGAE Duty Free Shop Myeongdong.

HMATMY BSH E

Opened Starfield Hanam, a shopping mall combining shopping, culture and entertainment.
44, 28t AHHQAHET ZetEl ST§ALUE, ARHE st @F
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THROUGH
CHALLENGE

In order to realize what our customers
want in advance, we need to offer distinct value by pursuing
challenges through a broader spectrum of businesses.

SHINSEGAE GROUP will continue to take on the challenge of enhancing
its customers’ lifestyle in various business areas.
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BUSINESS

RETAIL
FASHION & LIFESTYLE
FOOD
HOSPITALITY & LEISURE
REAL ESTATE DEVELOPMENT & INFRASTRUCTURE



RETAIL

EXPERIENCE 'SHINSEGAE' ANYTIME, ANYWHERE

S The retail business, the core of the SHINSEGAE GROUP, has
e .:'*-.” experienced its main growth with SHINSEGAE Depart-
i g, ment Store, a trendsetter for customer lifestyles, and
: o EMART, the nation’'s No.1 hypermarket. We are expanding
= : our retail channels to enhance the overall lives of our
LTI customers through mobile shopping, premium outlets,
..-'i-,i_w.r._:: y WL o THLLL duty free shops, supermarkets and convenience stores.
i AU i et e We are also developing shopping malls as new cultural
Sl ;" U] ] | e destinations combining shopping and entertainment.
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DEPARTMENT STORES
A;*e first and finest department store in Korea, SHINSEGAE Department
Store has continuously embraced change and achieved innovation.

sently, it is evolving into a brand company that designs happy. lifestyles
i *‘ “~for its customers by serving contemporary products and high-class
.~ services at its 12 leading stores.
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TS
tion’s first hypermarket, EMART has created a new
y for customers to purchase products at more
utionizing the fundamental structure of Korea’s
sell quality products at affordable prices under
omise. It currently operates 156 storesin Korea,
ore in Vietham (as of 2015), and plans to
obal company through active overseas
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SHOPF ALLS

To meet the needs of customers’ evolving lifestyles, SHINSEGAE

PROPERTY's shopping malls will provide an appealing place for

shopping, culture and entertainment. These shopping malls will be

developed as global shopping destinations, serving not only Korea but

greater Asia as well. Beginning with Hanam in 2016, these malls will
o be developed in major domestic regions, including Goyang, Cheongna,
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P Ll

T MOBILE SHOPPING

e SSG.COM, an online shopping portal of the SHINSEGAE GROUP, provides a
convenient online shopping experience to purchase products by browsing
SHINSEGAE GROUP’s entire product offerings, including SHINSEGAE
Department Store and EMART, and enables an easy one-click payment
process. With its wide variety of content and services, SSG.COM offers
the ultimate user-friendly shopping experiences.

QU

OPPING

AE Shopping was launched in November 2015, based on the
expertise and networks of the SHINSEGAE GROUP. It is a custom-
ntric, interactive shopping channel that bases its operations on
beneficial relationships with farmers, fishermen, and small and

Jd enterprises.

om existing home shopping channels, SHINSEGAE
omers to purchase products at any convenient time
IS currently broadcasted on ten cable TV channels.
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PREMIUM OUTLETS

SHINSEGAE SIMON introduced the first “authentic suburban premium
outlet” to Korean customers in 2007. The business is continuously grow-
ing by offering the best products and optimal shopping environments.
SHINSEGAE SIMON currently operates three outlet malls located in
Yeoju, Paju and Busan. These malls have become regional landmarks
that showcase the nation’s highest-level luxury brands, exotic exteriors
and offer a variety of outdoor events and entertainment facilities.
SHINSEGAE SIMON plans to open new outlet mall in Siheung, Gyeonggi-

b - SEGIOS F-“Enunce in 2017

¥ 7
1 btm( FREE

SHINS-EGAlE Duty Free operates an outlet at the Incheon International
Airport, an iconic gateway to Korea, and recently opened two high-

— } end downtown dutyfree shops in Myeongdong, Seoul and in Busan.
; g‘_‘: ':w&-!i!i'llan\@EGAE Duty Free .hasContinued to expand touch-points with

i *lits_customers by revitalizing its online duty free store and launching a
R mobile application. Furthermore, it will do its best efforts to consistently
offer first-class services and a wide variety of shopping and culture
content to foreign tourists.
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FASHION & LIFESTYLE
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INTRODUCING THE FINEST LIFESTYLES
A“ EV}F, ENDS :
A

e

=™

i3 ]

a

I’I“

Our fashio&%d lifestyle business started by introducing

overseas s to department stores. We are now lead-
#% ing the fashion and lifestyle trends in Korea by expanding
qif, our busin rom distributing overseas luxury brands to
W operating first-class domestic fashion, cosmetic, household
goods bram%gnd select shops in department stores.
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BRANDS

The fashion and lifestyle leader in Korea, SHINSEGAE INTERNATIONAL
believes in enriching the everyday lives of its customers by delivering
long-lasting values a_pd commitment. With a network of over 860 stores
nationwide, SHIN?EGKI% INTERNATIONAL thrives in providing excep-
".:tional retail experience for its valued customers across all its fashion,
beauty and living brands.
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SELECT SHOPS

SHINSEGAE Department Store offers a variety of customer choices that
introduce exclusive and trending items through various select shops
such as Boon The Shop and Blue Fit.
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LEADING THE HIGH-CLASS CULINARY CULTURE

SHINSEGAE GROUP’s food business started with food
ingredient distribution and a corporate catering business.
: We have expanded our business scope to include
- restaurants, bakeries, a coffee chain and wine distribution.
- ! L oo
> Recently, we have been making significant efforts to grow
intoanintegrated food company by entering agro-livestock
production and food products manufacturing businesses.
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RESTAURANTS

. SHINSEGAE FOOD offers customers a best-in-class dining experience

' through multiple brands including Olbaan, a stylish Korean cuisine
brand; Devil’s Door, a gastro pub; Vecchia & Nuovo, a modern stylish deli
cafe providing comfort food; Dean & Deluca, a premium gourmet food
boutique; Bono Bono, a premium seafood restaurant; Johnny Rockets,

~an authentic American-style handmade premium hamburger restaurant,

— _Land Gramercy Hall, a food hall emphasizing fast-slow food.

COFFEE CHAIN (STARBUCKS)

STARBUCKS COFFEE KOREA is leading Korea’s coffee chain market by
'v' providing the best quality and distinguished service in its 850 nation-
g wide stores (as of 2015).
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BAKERIES
SHINSEGAE FOOD offers the highest quality and best service through
~multiple brandstincluding The Menagerie, a premium patisserie &
i déssert shop and Milk & Honey, a masstige in-store bakery.

MANUFACTURING
INSEGAE FOOD manufactures food products such as home meal
Mlate t (HMR) products, sauces, and noodles through its own
“food pr ductlon facilities and R&D centers. By integrating the entire
Wd value chain from raw materials sourcing to food manufacturing,
I

N,SEC_iAlf_ FOOD aims to become a leading food company.

M

THE SESALERIE

QUOR & BEVERAGE DISTRIBUTION
—— INgEéAE L&B is a liguor and beverage distributor that offers world-
==eclass wines andbeers.at.affordable prices. Since its establishment in
2008, SHINSEGAE L&B has imported leading wines and beers from
global producers around the world.
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HOSPITALITY
& LEISURE

e & gA

RIOR FACILITIES
S SERVICES

enriches the lives of customers by
o of |leisure facilities that ensure
ch as hotels and golf clubs.
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GAE CHOSUN HOTEL, an elite hotel chain representing Korea,
enowned for its top-notch facilities and elegant services. The Westin
Chosun Seoul has been recognized as a first-tier hotel with a 100-year
1 “egacy and THe $Westin® Cﬁo%un Buéan located at Haeundae Beach ‘is

known as a hoPeI'*o? s!ate 9uests Startlng with Four Points by Sheraton

“ " 'I LLLt T E B - " ' -_—*: Fseoul, Namsan' opened |n May 2015 SHINSEGAE CHOSUN HOTEL is
,- g IR ETEE - — .;)Iannlng to actlveu qevelon_ the hotel business targeting mid-market
T ] q « oy o ' .. - = customers.In aipl(ytpr}, SHINSEGAE GROUP 6wns JW Marriott Hotel

“ ll | !II !l * '|| I e : o e s Seoul managed by MarriotigHotel International.

| I E AL W - :
0 : s g v 1t ¢ R ° "GOLF CLUBS « . & =

| ' - i1 . - t 2 +» SHINSEGAE GROUP’s golf dubs extend a perfect leisure experience
. = Ll = ' for customers through the Trinity Club, the best ‘and most prestigious
, ‘U T! .l ‘I I!! !F !l T =2 sepm " golf club in Kofed, andgJayu Country Club, a facility that provides

. -1 [ FREsgy ““B & = ) comfort and Bleas_‘ucé surrounded by nature.
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STATE DEVELOPMENT
& INFRASTRUCTURE

A NE & 1=z}

CREATING OPTIMAL SHOPPING ENVIRONMENT
THROUGH DISTINCT INFRASTRUCTURE

SHINSEGAE GROUP is successfully carrying out various
largescale projects applying the nation’s best IT services
and construction capabilities specializing in the retail
industry. We will remain focused on enriching the lifestyles
of our customers by securing distinct competitiveness.
Furthermore SHINSEGAE GROUP plans to expand its
business stage by stage, ranging from the development
of shopping malls to comprehensive real estate develop-
ment by actively leveraging real estate development, the
core capability in retail business.
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~=—"ENGINEERING & CONSTRUCTION

s o+ SHINSEGAE -E&C f_has proven. their retail-specialized construction

: .+ -capabilities by completingover 150 department store-and hypermarket

& proje_ct_s_,. Based on these experiences and expertise, SHINSEGAE E&C is
sm@&{&tjﬁcia;mng out the Group's large-scale shopping mall prejects.

e t "t " —

ITSERVICES === o

. -SHINSEGAE/I&C offerssoptimal T environments through various
ffn_ _.3.'55:5'ollgtions and service_s suc¢h as [T system equipment instaliment;,
=== “Imanagement and maintenarce ofiinformation systems, and information

_sécurity .énhancement.
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THROUGH
INNOVATION

Innovation is not only the best way to realize our dream,
but is also a driving force for envisioning higher values and goals.

By leading the market with ceaseless innovation,
SHINSEGAE GROUP will continue to grow into a company
contributing to its local communities and loved by everyone.
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KEY FINANCIAL DATA

AVERAGE EXCHANGE RATE IN 2015: 24,308
1131.49KRW/1USD ’

PARZISKS

*KRW IN BILLIONS *KRW IN BILLIONS

USD IN MILLIONS USD IN MILLIONS 23,059

20,379
TOTAL REVENUE GROWTH TOTAL 22,191
ZOE 8% REVENUE 19,612
eSS
24,308
21,483

=
608
-
NET INCOME 510
e - = —
15,767
- =
25,776
- =
23,871
- - P
22,310
TOTAL ASSETS
- =
o - -
3926
55,067
NUMBER OF 46,458
- - EMPLOYEES ‘

ol A
-~ ‘

2000 2005 2010 2015 2013 2014 2015



VISION 2023

“Creating Value for
Customers and

Local Communities”
T2} ALl A Sl
741 Azt

2§

2023

BUSINESS

PORTFOLIO
SHINSEGAE GROUP’s vision statement is “A value-creating AVERAGE EXCHANGE RATE IN 2015:
company committed to customers’ happy lifestyles and the 1131.49KRW/1USD

rosperity of local communities.”
et *KRW IN TRILLIONS

o . . USD IN BILLIONS
Based on our vision statement, we will provide new value and pleasure

in all aspects of our customers’ lives while pursuing the prosperity of
local communities. We will strive to enrich the lives of our customers
beyond the retail business and contribute to society by promoting the
mutual growth of our customers, employees and local communities.
This will allow us to firmly establish our position as a company that

offers distinct value while also continuing to create new opportunities.
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CORPORATE
SOCIAL
RESPONSIBILITY

Leading the way in establishing an admired corporate culture
SHINSEGAE GROUP will continuously strengthen
its Corporate Social Responsibilities (CSR) by fulfilling the group’s responsibilities

and mission to its stakeholders.
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PROMOTING CORPORATE SOCIAL RESPONSIBILITIES
SHINSEGAE GROUP has declared CSR as its management
paradigm. To act upon this, we have implemented honest and
transparent management practices and actively carried out
voluntary social contribution programs with our employees
and the company. Based on the fundamental principles that
the company should contribute to its nation and society’s
economic growth through sustainable growth and cultivating
employment, we will exert our best efforts to promote CSR.

EMPLOYING TRANSPARENT MANAGEMENT PRACTICES
To firmly establish a transparent corporate culture, SHINSEGAE
GROUP has implemented practices to prevent employee

corruption and strengthen law-abiding activities. In addition,

we have made significant efforts to attain financial soundness

by introducing an internal accounting management program,

transparent accounting policies, the appointment of outside
directors and the deployment of an electronic accounting
system. All group affiliates also established dedicated CSR

organization to promote transparent management practices,

mutual growth with suppliers and business partners, social
contribution programs and environmentally friendly activities.

66

GROWING TOGETHER WITH OUR SUPPLIERS AND
BUSINESS PARTNERS

SHINSEGAE GROUP is implementing a broad range of activi-
ties that foster mutual growth with its suppliers and business
partners. To provide more practical support to its suppliers and
business partners, EMART established the financial assistance
program called “Win-Win Plus Loan” that enables them to raise
capital at low interest rates by applying EMART’s credit rating.
SHINSEGAE Department Store and EMART support their
suppliers and business partners through Growth Partnership
Fund. It was worth KRW 90.0 billion in 2011, KRW 132.0 billion
in 2012, KRW 145.0 billion in 2013, KRW 145.2 billion in 2014, and
KRW 141.8 billion in 2015.

In addition, we have been conducting a satisfaction survey
based on transactions, cooperation and mutual growth areas
of our suppliers and business partners in order to hear and
understand their candid voice and implement this feedback in
our business practices. The survey results are shared with our
affiliates to develop improvement initiatives while also being
used as key evaluation criteria for relevant organizations.

Since 2013, SHINSEGAE GROUP has provided practical benefits
to its suppliers and business partners on reducing the energy
consumption by offering free energy assessment consulting

services and supporting the fund for investment on energy-
efficiency.

PROSPERING WITH LOCAL COMMUNITIES THROUGH
SOCIAL CONTRIBUTION PROGRAMS

Hope Delivery Campaign, our social contribution campaign
which we have steadily carried out since 2006, is an advanced
campaign built not around corporate driven donations but
around our employees’ voluntary participation along with
the company’s matching grant policy. The donations received
through the Hope Delivery Campaign are used to provide finan-
cial support for children from low-income families and to establish
new Hope Toy Libraries. Going forward, we will continue to
provide various support programs for children in need. In par-
ticular, Hope Toy Libraries, where about 150,000 parents and
children visit annually, have become the representative
contribution program of SHINSEGAE GROUP by alleviating
parents’ economic burden for nurturing their children and sup-
porting children’s physical development.

SHINSEGAE GROUP operates a variety of local community
programs such as Hope Delivery Wagon by SHINSEGAE
Department Store and EMART, a housewives volunteer group
by EMART, and scholarship programs by SHINSEGAE Department
Store. Through these efforts, we strive to become a beloved
company admired by local communities.

SHINSEGAE Department Store and EMART are assisting social
enterprises with active job creation for the underprivileged. SHIN-
SEGAE Department Store is supporting Hanbit Performing Art
Company, a culture and art social enterprise for visually impaired
artists, in its creative activities. EMART is assisting Goodwill
Store,asocialenterpriseforthesalesofsecondhandgoods, with
the resale of items donated by its employees and customers.
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HOPE DELIVERY CAMPAIGN RESULTS
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COMPANIES

SHINSEGAE
EMART
EMART EVERYDAY
WITH ME
SHINSEGAE SIMON
SHINSEGAE PROPERTY
SHINSEGAE DF
SHINSEGAE TV SHOPPING
SHINSEGAE INTERNATIONAL
SHINSEGAE FOOD
STARBUCKS COFFEE KOREA
SHINSEGAE L&B
SHINSEGAE CHOSUN HOTEL
SHINSEGAE E&C
SHINSEGAE I&C



SHINSEGAE

WWW.SHINSEGAE.COM

THE BRAND THAT DESIGNS HAPPY LIFESTYLES
FOR OUR CUSTOMERS

SHINSEGAE, with its strong corporate philosophy “customer-
first spirit,” has led Korea’s retail industry and has made history
itself by introducing several nation's firsts, such as Korea'’s first
department store, bargain sale, retail credit card and the world's
largest department store.

SHINSEGAE believes that innovation and change are key
factors to solidify the capabilities of its 12 regional landmark
department stores currently in operation nationwide. We
accomplish all this with our commitment to future growth
engine development such as locally friendly lifestyle stores
and new retail businesses. Combining these priorities will
accelerate our growth as "the brand that designs happy life-
styles for our customers.”

EXPANDING CORE STORES,

AND OPENING NEW LARGE STORES

SHINSEGAE will continue to provide an advanced shopping
experience with an expanded customer base by delving into
new business areas. We will complete this goal by enlarging
the retail space of our existing core stores and developing new
retail formats.

TOTAL REVENUE IN 2015:

KRW 4,428 BILLION
USD 3,914 MILLION

& NUMBER OF EMPLOYEES:
3,799

In collaboration with Central City, SHINSEGAE Department
Store Gangnam was redeveloped as “the No.l department
store in Korea” and expanded its size to 90,000m? in February
2016. We also reopened SHINSEGAE Department Store Centum
City in Busan in March of the same year as "a young & global

shopping mall” which combines shopping with entertainment.

In June, SHINSEGAE Department Store Gimhae was opened
as “a new lifestyle community department store”, combining
the strengths of both shopping malls and department stores. In
addition, we opened SHINSEGAE Department Store Starfield
Hanam in September, which is designed to create synergy
with Starfield Hanam, the nation’s largest shopping mall. In the
Daegu and Gyeongbuk area, we will introduce SHINSEGAE
Department Store Daegu at the end of 2016 as "the region's
largest urban luxury shopping mall” through the development
of the KTX Dongdaegu Station Complex.

HIGH-CONCEPT LIFESTYLE STORES.

SHINSEGAE has positioned itself as a department store that offers
differentiated content and motivates new lifestyles, by creating such
high-concept specialty stores as Boon The Shop. Boon The Shop
is a select shop favored by fashion icons, offering trendy fashion
that matches the value of the SHINSEGAE brand.
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ONLINE SHOPPING MALLS OPERATED BY
SHINSEGAE DEPARTMENT STORE

SHINSEGAE Mall is an online shopping mall that promises the
brand value and class of SHINSEGAE Department Store. In
linkage with SSG.COM, an integrated online shopping mall
owned by the SHINSEGAE GROUP, SHINSEGAE Mall sells over
2.3 million products, ranging from more than 600 thousand
fashion goods that are on display at SHINSEGAE Department
Stores to household items and consumer electronics.

It offers an optimal online shopping experience, with an easy
to navigate website, convenient accessibility via mobile plat-
forms and “Magic Pick-up Service” that enables users to buy
products online and pick them up in stores. The site offers
easy links to official online Korean stores of not only luxury
brands such as Gucci, Burberry, Salvatore Ferragamo but
also SPA brands like Gap, Mango and Forever21. A wide range
of other global brands is also available through its “Direct
Purchase from Overseas Service.”
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emart

WWW.EMARTCOMPANY.COM

FROM KOREA’S NO.1 HYPERMARKET TO A GLOBAL
RETAIL PLAYER

Korea's first hypermarket, EMART, has rapidly grown as a major
shopping destination for daily consumer goods, beginning with
its first store in Changdong. The number of EMART stores
exceeded 100 when it acquired Wal-Mart Korea in 2006.
Currently, we operate 156 domestic stores (including EMART
Traders, as of 2015). Overseas, we operate 8 stores in China,
1 store in Vietnam and plan to grow our global operations with
various business models such as franchises and merchandise
exports. Our major businesses are divided into EMART, the
first and the largest hyper-market in Korea, EMART Traders, a
wholesale discount store, and category killer stores responding
to lifestyle changes and sophisticated customer needs. These
stores include Daiz, the nation’s leading fast fashion brand,
Molly's Pet Shop, a one-stop service destination for pet lovers,
Electro Mart, an experiential specialty store for consumer
electronics, and Maison Ticia, a lifestyle store.
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TOTAL REVENUE IN 2015:

KRW 12,834 BILLION
USD 11,342 MILLION

*Average exchange rate in 2015
1131.49 KRW/1USD

& NUMBER OF EMPLOYEES:
30,085

CUTTING-EDGE SYSTEMS, REALIZING LOW PRICES
AND ENHANCING ADDITIONAL CUSTOMER VALUES

EMART boasts nationwide logistics and delivery systems,

enabling low cost operations. We opened EMART Meat Center

and EMART Fresh Center, equipped with cutting-edge facilities,

in 2011 and 2012, respectively. EMART Meat Center allows us
to supply the highest-quality livestock products at low prices
by contracting farms and simplifying the distribution process.
EMART Fresh Center is dedicated to stabilizing the supply and
prices of agro-fishery products by reducing the number of
distribution stages through direct sourcing. We are also
expanding our global sourcing to offer a wide array of overseas
products including food, grocery, household and fashion at

reasonable prices. Led by our offices in Shanghai, Shenzhen,

LA, Tokyo and Ho Chi Minh City, we have directly sourced
KRW 593.8 billion worth of products from over 800 companies
in 56 countries (as of 2015), and plan to progressively increase
its volume.

EMART Gimpo Hangang

PEACOCK

Gimpo Online Mall
Logistics Center
49 6 Meat Center
30
8m g |
Tl Yeoju Logistics Center
Fresh Center
’7 Bojeong Online Mall
3 Logistics Center
8 1 9 Shihwa Logistics Center
3
& B
4 Daegu Logistics Center
2e
/ 7
o5 °
3
NUMBER OF
EMART STORES
3
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NO BRAND, TURNING CUSTOMERS' IDEAS
INTO PRODUCTS

No Brand originated from its deep focus on the core value
of “Products.” It dispenses with unnecessary packaging, high
marketing costs, and even brand names to invest more in R&D,
while still maintaining a high level of product quality. By these
efforts, every No Brand product has received great consumer
responses due to its high quality and reasonable prices. Since
the launch of No Brand in April 2015, we currently operate 230
products (as of March 2016) and plan to expand its number to
more than a thousand.

THE NO. 1 ONLINE MART IN KOREA

EMART Mall is an online business that utilizes EMART stores
as fulfillment centers. As an online shopping mall that delivers
EMART store products to customers’ doors, it selects and packs
online-ordered products and delivers them at desired times
by designated vehicles with freezer and refrigerator compart-
ments. Furthermore we have built the nation's first fulfillment
center dedicated to online shopping to innovate our delivery
infrastructures. Now EMART Mall has positioned itself as the
leading online mart in Korea. Going forward, we will continue
to create a culture of more diverse and innovative shopping in
line with SSG.COM.

CHEtRl= 1S0|M 222 Tet R S7IH2 2!
|

tOIZ %X 0| ChE &FOIR

[l
S

o
=
f. 2006 OIE T2|0}E Ql46tH
Ho{M O|OtES= 2LH 1567 MZ(O|OIE Eflo|C{A E3E 20158 2 7|X)
i B 87H, HIEE 17| M=
-

& 8
T DRI, H4ESTE S LYt FEjel S2E AlYE: &
5 4

10
2

o M X0 o b

Hg
02

oy o

'z K

S

Im

10 £

i inl

0] o

>0 B

i) =2

rlo Rt

o rir

=)

Hl

b

P

k=]

Ral

ﬁ

:IE

e

roe

O

re

S

~
[}

ZlL|Ct e 02| 22 MEFYO 2= 20| AELIO| Hislr 2ol L|=o|
tE| $t= CHE SPA EEQI 0| =2t Bt E 8 YA E HE|E S22 Mot
ySPS

I
A 7R YUERDIE, 2L0|TAEIYUY HIZE[AOF S& TIHGIL ABLICE

=
e

d
Y
rlo
AT
i
&
N
Rl
rir
bl

O|= E|™ETH A|AR

ow Cost Operation0| 7} St E M= SRS Al
LICE 203t 2012H0]l= £/FCH GH|E 2HE D|E MEQt
tI&LICE O|E MHE O|OtE IEH=Z0A] O|OFERFS

£Ir

T =2
1T ox
o

|0

N
o
AL

4
rr

=

0O

ol
-
Al

R

o)
oy

om
mo |m
re rr
AN
Mo
=]

am Hob > 2
o
E

0T x

b

0

e

N oo

Ho ©

U K o
e
ol

=

i O’T' 1= fuor
ol
°

K742 A

il
o =

o e
i

=
>

w o
-
=2

-
v
=)

rz Mo
mjo
o
i)

I}
o 4
N

o = Tz
=3
o> e 4>

B

g
=
>
H1
El
o
Rall
o
>
40
0 b
N1

N
—_

00047l

il
|0 o
Hu
=l
H
1T
Jor
2

N
=
10

I
& |
n
rr

§2 =
o

Bobrojm o Bk
oo T
do 1

=
Lo
n"l_j T - N
o
o
™
N
N
o
ofm
:IO\__I

=
>
©
o
rlo

Cietel= 1S 22tel OtE
O[DIEZ2O|DIENIYE ER MHELZ &85t 2atelb| =LA AFYYLICE 0[0tE
ohZroll M Etof Bl AZS nZio| o 2 HiEsHe 22tel AT E0(7| 2ol 2
gielez FE H2 JE8 sty IS = Y- 452z A28 ontES
HEXrol| &0 40| Ysh= AlZHof BRSRILICE O[OES 2 i QIZat S
2?6l =Ul 2lz2 =22l HE HISHEE FRUSH, S| TiEtel=
1S 22tQl OtE'Z Xt2| HUELICH A2 2 SSG.COMT} (75101 B S trefst
Mz22 4+ZE5HE S0 ATt

79



emart everyday

WWW.EMARTEVERYDAY.CO.KR

THE NO.1 NEIGHBORHOOD SUPERMARKET
EVERYDAY RETAIL is growing with its customers, with the goal
of becoming "the No.1 neighborhood supermarket.” We opened
our first store in Sangdo-dong, Seoul, in June 2009, and by
continuously adding to our network, we currently operate 220
EMART Everyday stores nationwide (as of 2015).

A SOLID PARTNER FOR SMALL MERCHANTS AND
SMALL AND MEDIUM-SIZE BUSINESSES

Our core businesses are supermarkets and an online member-
ship market. Our directly managed supermarkets incorporate
diversified models that are designed for regional characteristics
to maximize customer satisfaction. Our franchise stores are
opened by targeting applicants who are interested in our
exemplary supermarket operation business, based on the
same products and operation as our directly run stores.

E-Club is an online membership market that enables its
member companies to buy EMART Everyday products with a
simple click. It allows EVERYDAY RETAIL to become a solid
partner for the self-employed as well as it provides crucial
connections between small merchants and small and medium-

80

TOTAL REVENUE IN 2015:

KRW 1,047 BILLION
USD 926 MILLION

*Average exchange rate in 2015:
131,49 KRW/1USD

‘ NUMBER OF EMPLOYEES:
3,215

sized businesses by becoming a delivery company for small
and medium-sized suppliers. Through this, EVERYDAY RETAIL
is supporting small merchants and stabilizing regional prices.
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wWithe®Me

WWW.WITH-ME.CO.KR

THE LEADING CONVENIENCE STORE FOCUSING
ON MUTUAL PROSPERITY IN KOREA

SHINSEGAE GROUP entered the convenience store business
by acquiring WITH ME, an independently owned and operated
convenience store franchise, at the end of 2013. After announ-
cing its business model to the public in July, 2014, EMART
WITH ME has grown at a rapid pace to operate 1,058 stores (as
of 2015). EMART WITH ME brought a huge sensation into the
convenience store industry by offering a new win-win business
model that puts the storeowner profit and mutual prosperity
as a top priority, while aggressively addressing the issues in the
existing industry standard, such as sales-based royalty, 24-hour
opening policy and brand termination fee.

TOTAL REVENUE IN 2015:

KRW 135 BILLION
USD 119 MILLION

*Average exchange rate in 2015
1131.49 KRW/1USD

& NUMBER OF EMPLOYEES:
360

Going Forward, EMART WITH ME will enhance its brand trust
with selective store expansion, improve store competitiveness
through innovation, and pursue continuous mutual growth.
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SHINSEGAE SIMON

WWW.PREMIUMOUTLETS.CO.KR

THE ONLY AUTHENTIC SUBURBAN PREMIUM
OUTLETS IN KOREA

SHINSEGAE SIMON is a 50:50 joint venture between
SHINSEGAE GROUP and Simon Property Group, a US-based
leader in global retail real estate development. We run the
nation's only authentic premium outlets, developed by add-
ing SHINSEGAE GROUP's store development and operational
expertise to the accumulated experience of US premium
outlets of Simon Property Group that attract leading brands
along with essential design and marketing know-how.

GREAT REGIONAL SHOPPING DESTINATIONS

Opened in 2007 as the first premium outlet introduced in Korea,
Yeoju Premium Outlets expanded to more than double its
original size in February, 2015, thanks to its stable growth. By
introducing the nation's largest mix of luxury brands to com-
prise more diversified categories, it became a top global
premium outlet offering both sophistication and diversification.
Paju Premium Outlets has also become a leading shopping
destination in the northwestern Gyeonggi-do area, by sub-
stantially increasing its store size since opening in 2011. In addi-
tion, Busan Premium Outlets, opened in August 2013, is greatly
favored by customers in the Busan and Gyeongnam region
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TOTAL REVENUE IN 2015

KRW 921 BILLION
USD 814 MILLION

*Average exchange rate in 2015:
1131.49 KRW/1USD

‘ NUMBER OF EMPLOYEES:
67

by introducing an antique and exotic exterior reminiscent of
Tuscany, Italy. Siheung Premium Outlets, planned to open in the
first half of 2017, will become regional landmark in the south-
western Gyeonggi-do Province.
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SHINSEGAE PROPERTY

WWW.SHINSEGAEPROPERTY.COM

DEVELOPING ONE-STOP LIFESTYLE SHOPPING MALLS
Consumer needs are currently shifting from simple shopping
places to larger complexes where they can enjoy shopping,
culture, leisure, and entertainment all in one. SHINSEGAE
PROPERTY is planning to develop large-scale shopping malls
to meet such needs and to accelerate the future of the retail
industry in Korea.

SHOPPING MALLS THAT ARE CONCEPTUALLY
TAILORED TO THE SPECIFIC NEEDS OF THE
LOCAL MARKET

Future plans involve building shopping malls in the nation's
major areas including Goyang, Cheongna and Anseong,
starting with Starfield Hanam, opened in September, 2016.
Developed with differentiated concepts befitting the character-
istics of each region, these shopping malls will offer customers
a new shopping experience that compliments their lifestyle. In
addition to our domestic commercial real estate development

business, we will continue our role of maximizing the value
of the SHINSEGAE GROUP's real estate through efficient
asset operation and management.
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SHINSEGAE DF

WWW.SSGDFS.COM

THE ONLY DUTY FREE SHOP COMBINING SHOPPING,
CULTURE, AND TOURISM

SHINSEGAE Duty Free Shop Myeongdong is located in Myeo-
ngdong, Seoul, the center of culture, tourism, and commerce
in Korea. Opened in May 2016, it occupies the eighth to the
twelfth floors (approximately 15,138 m?) of the new wing of
the SHINSEGAE Department Store Main. Since its opening, it
has been recognized as the best duty free shop in Korea for
featuring global luxury brands and a wide range of domestic
brands and for offering shoppers sophisticated services.

It has also become a much-beloved tourist attraction where
people can enjoy shopping and tourism at one place. It treats
visitors to a wide range of cultural experiences, including
exhibitions by world-famous artists and K-wave concerts. It is
also located close to the N Seoul Tower at the top of Namsan
Mountain, and the famed Namdaemun traditional market.
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Going forward, SHINESEGAE DF plans to offer the finest
services and a wide variety of shopping and cultural content
to foreign tourists visiting Korea.
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SHINSEGAE TV SHOPPING

WWW.SHINSEGAETVSHOPPING.COM
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A NEW STANDARD FOR HOME SHOPPING

SHINSEGAE Shopping was launched in November 2015,
based on the retail expertise and networks of the SHINSEGAE
GROUP. It is a customer-centric, interactive shopping channel
that bases its operations on mutually beneficial relationships
with farmers, fishermen, and small and medium-sized enter-
prises.

A NEW CONCEPT IN HOME SHOPPING

SHINSEGAE Shopping’s new-concept shopping system allows
consumers to purchase what they want to buy at the exact
time when they want. In order to enhance shopping conveni-
ence, it offers shoppers a customer-centric user interface that
truly reflects their needs, and differentiated broadcasting
content with vivid videos shot at various outdoor locations
such as overseas exhibitions and local producers. It also oper-
ates a 24/7 "Local Specialty Store” for boosting sales of local
specialties, and supports sales of high-quality products made
by smalland medium-sized enterprises through a collaboration
with the Small and medium Business Distribution Center.
Going Forward, SHINSEGAE TV Shopping will remain

e
SHINSEGAE SHINSEGAE
SHOPPING SHOPPIMNG

LI £ HO|
ME2 #EELCH

dedicated to ensure customer satisfaction by offering high-
quality products at reasonable prices, and to play a role of
a customer-centered total content provider by developing a
wide variety of content.
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SHINSEGAE INTERNATIONAL

WWW.SIKOREA.CO.KR

INTRODUCING FASHION BRANDS FROM HOME
AND ABROAD WITH DISTINCT EXPERTISE
SHINSEGAE INTERNATIONAL has introduced a wide variety
of domestic and overseas fashion brands to customers. Since
1996, our International Division has directly imported more than
30 world famous brands such as Giorgio Armani, Givenchy,
Brunello Cucinelli, and Alexander McQueen. It showcases high-
class fashion sense through its domestic distribution network,
including specialty stores and department stores.

Our Domestic Division oversees the design, production, and
distribution of its own brands, such as VOV, G-Cut, Tomboy
and Design United, introducing new trends to the market. From
among these brands, the VOV women's wear brand was intro-
duced into China in 2011. By opening more than 40 outlets in
department stores and shopping malls, it has become a popular
global brand with quality and luxurious designs.

FROM A FASHION SPECIALIST TO A GLOBAL LIFE-
STYLE AND CULTURE COMPANY

SHINSEGAE INTERNATIONAL is transforming itself from a
fashion specialist into a global lifestyle and culture company.
We have successfully operated the lifestyle brand JAJU, which
manages fashion goods and household items, and the cosmetic
brand Vidi Vici. In January 2016, we established SHINSEGAE

FRUKILLD CUCINELEE
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TOTAL REVENUE IN 2015:

KRW 1,055 BILLION
USD 932 MILLION

*Average exchange rate in 2015
1131.49 KRW/1USD

& NUMBER OF EMPLOYEES:
1,235

INTERCOS KOREA in cooperation with the Intercos Group,
a leading global cosmetics manufacturer.

Going forward, SHINSEGAE INTERNATIONAL will tap further
into the Asian market for beauty products, completing business
portfolio from cosmetic production to distribution.
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SHINSEGAE FOOD

WWW.SHINSEGAEFOOD.COM

AN INTEGRATED FOOD COMPANY, LEADING THE
CULINARY CULTURE IN KOREA

SHINSEGAE FOOD is an integrated food distributor and menu-
facturer that pioneered Korea’s food service market. We have
integrated the entire value chain, ranging from raw material
sourcing to production, processing, storage, logistics, distri-
bution and sales. As a result, we have achieved the highest
quality competitiveness. We have also innovated our food
distribution structure by adopting advanced purchasing, and
introduced major overseas food brands in Korea. In addition,
we have a strong presence in restaurant, bakery and corporate
catering industries based on the nation's best capabilities and
R&D infrastructure of food and beverage content. By entering
the food manufacturing business, we have also pioneered the
home meal replacement (HMR) market.

TRENDSETTING FOOD & BEVERAGE SERVICES

SHINSEGAE FOOD offers all forms of delights and experiences
that food can provide by operating trendsetting food brands
such as Olbaan, a stylish Korean cuisine brand; Devil's Door,
a gastro pub; Vecchia & Nuovo, a modern stylish deli cafe
providing comfort food; Dean & Deluca, a premium gourmet
food boutique; Johnny Rockets, an authentic American-style
handmade premium hamburger restaurant; Bono Bono, a
premium seafood restaurant; Gramercy Hall, a food hall
emphasizing fast-slow food and premium bakery brands such
as The Menagerie and Milk & Honey. In addition, we provide
customized food services for more than 400 corporate catering
sites nationwide. We are currently developing a premium
corporate catering business model for future growth.

FROM FOOD DISTRIBUTION TO FOOD MANUFACTURING
SHINSEGAE FOOD is diversifying business areas by entering

TOTAL REVENUE IN 2015:

KRW 915 BILLION
USD 809 MILLION

*Average exchange rate in 2015:
1131.49 KRW/1USD

& NUMBER OF EMPLOYEES:
4,099

the food manufacturing business, based on our DNA as the
leading food distributor in Korea. In addition to B2B food
distribution business for corporate caterers and F&B franchises,
we set a strategy to grow into an integrated food company by
pursuing a food manufacturing business based on our produc-
tion infrastructure for B2B bulk food ingredients and B2C retail
food products, and by securing the leading position in the HMR
market of Korea.
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STARBUCKS

WWW.ISTARBUCKS.CO.KR

LEADING KOREA’S COFFEE CULTURE WITH
EXCLUSIVE SERVICES

STARBUCKS COFFEE KOREA was established as a joint
venture between SHINSEGAE GROUP and Starbucks Coffee
International. Since opening our first Starbucks location in
front of Ewha Womans University in 1999, we have maintained
continuous growth. In the end of 2015, we directly operated
850 stores in 68 cities across the nation.

We are leading the industry with our best-in-class expertise,
which includes the ethical purchasing of the finest-quality
Arabica coffee beans, roasting technologies with a tradition
of more than 40 years, and strict quality control. We also con-
tinue to develop exclusive services that link our offline store
and digital space, such as the operation of drive-through
stores with a cutting-edge video ordering system and smart
ordering service "Siren Order” based on an innovative 020
(Online to Offline) technology.

CONTRIBUTING TO THE WELFARE OF LOCAL
COMMUNITIES THROUGH TALENT CULTIVATION
AND JOB CREATION

STARBUCKS COFFEE KOREA has always been a leader in the
field of job creation, especially for people who are physically
challenged and returning moms. Our workplaces are open to
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TOTAL REVENUE IN 2015:
KRW 774 BILLION
USD 684 MILLION

*Average exchange rate in 2015
1131.49 KRW/1USD

& NUMBER OF EMPLOYEES:
7,889

anyone, regardless of age, gender, educational background,
and disabilities. We were also the first player in the domestic
coffee industry to promote Corporate Social Responsibility.
We are pursuing company’s growth along with fulfilling social
responsibilities by introducing new social contribution models
such as community stores and startup cafes in linkage with
over 120 NGOs across the country.
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SHINSEGAE L&B

WWW.SHINSEGAE-LNB.COM

A SPECIALIST IN FULL-LINE LIQUOR AND BEVERAGE
DISTRIBUTION, OFFERING HIGH-QUALITY WINE AND
BEER AT REASONABLE PRICES

SHINSEGAE L&B is a liquor and beverage distributor that
offers world-class wine and beer at affordable prices. Since
our establishment in 2008, we have imported leading wines
and beers from global producers around the world. Our
various assortments of liquor and beverage, from world-
renowned premium wine brands such as Vega Sicilia, Louis
Jadot and Buccella to popular liguor products like G7,
Martens, have received great consumer response.

CONTRIBUTING TO THE POPULARIZATION OF WINES
AT HOME BY REMOVING PRICE BUBBLES FROM IM-
PORTED PRODUCTS

We have removed price bubbles from wines and imported alco-
holic beverages including beers by improving our intermediate
distribution structure. This was mainly accomplished by direct
sourcing, reduction of logistics cost through bulk orders and
minimization of distribution margins. We also contribute to the
popularization of wines in Korea by hosting wine events with
EMART, SHINSEGAE Department Store, first-class hotels and
restaurants. Furthermore, we plan to strengthen the basis to grow
into an integrated distribution company specialized in liquor and
beverage by opening the nation’s first liquor category killer shop.

TOTAL REVENUE IN 2015:

KRW 51 BILLION
USD 45 MILLION

*Average exchange rate in 2015:
1131.49 KRW/1USD

& NUMBER OF EMPLOYEES:
185

As a leading importer and distributor in the Korean market
backed by 185 liguor and beverage specialists, SHINSEGAE
L&B will continue to enhance customer satisfaction not simply
by importing and distributing products but by leading the Kore-
an liquor market trend and offering a quality lifestyle and value.
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SHINSEGAE CHOSUN HOTEL

WWW.SSGCHOSUN.COM

TOTAL REVENUE IN 2015:

KRW 492 BILLION
USD 434 MILLION

*Average exchange rate in 2015:
1131.49 KRW/1USD

‘ NUMBER OF EMPLOYEES:
1,164

A PREMIUM HOSPITALITY COMPANY, PROVIDING HIGH
QUALITY LIFESTYLES

SHINSEGAE CHOSUN HOTEL originally began as Chosun Hotel,
which was founded in 1914, Sogong-dong, Seoul. Since SHINSEGAE
GROUP acquired the Westin Hotel group's stake in 1995, SHINSEGAE
CHOSUN HOTEL has operated its hotels with a 100% domestic
capital. The Westin Chosun Seoul has been recognized as the best
hotel in Seoul by global travel and financial magazines for its elegant
services with a 100-year tradition, modern facilities, and convenient
downtown location. The Westin Chosun Busan has also been well-
received as a high-class hotel in Busan, the nation's second largest
city and popular tourist destination. In May of 2015, we have extend-
ed our hotel business by opening Four Points by Sheraton Seoul,
Namsan in Dongja-Dong, Seoul, which targets mid-market custom-
ers. In addition, SHINSEGAE GROUP owns JW Marriott Hotel Seoul
managed by Marriott Hotel International.

A TOTAL LIFESTYLE DESIGN COMPANY, CREATING SYN-
ERGIES IN EACH BUSINESS AREA

Leveraging the service know-how and expertise from hotel busi-
ness, we operate restaurants, office management services and duty
free businesses. Our restaurant business began with fine dining in
the Gimpo International Airport in 1994, and has been expanded to
include brands such as Bankers Club, Hokyungjun, Homuran and
Chosun Hotel Kimchi, offering outstanding taste and service. Our
office management service was launched in July 2011 at the State
Tower, the nation's first branded office building. We offer premium
working environments with our total business services including

90

concierge, parking, and facility management. We also began our
duty free business in full-scale by opening SHINSEGAE Duty Free
Shop Busan in December 2012. We are continuously expanding
customer touch-points by launching SHINSEGAE Duty Free Shop

Mobile, renovating SHINSEGAE Duty Free Shop Online, and open-

ing SHINSEGAE Duty Free Shop Incheon International Airport and
SHINSEGAE Duty Free Shop Busan.
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SHINSEGAE E&C

WWW.SHINSEGAE-ENC.COM

A TOP-TIER GENERAL CONSTRUCTION COMPANY
LEADING LIFESTYLES, FROM ARCHITECTURE

TO LEISURE

Since its establishment in 1991, SHINSEGAE E&C has achieved
continuous and stable performances by successfully carrying
out architecture, development, civil engineering, and leisure
projects. For over 20 years, we have built top-tier capabilities
in the development of multipurpose retail facilities by
constructing over 150 customer-friendly shopping spaces
including EMART and SHINSEGAE Department Stores such
as SHINSEGAE Centum City, the largest department store in
the world.

CREATING HIGH QUALITY FUTURE SPACES WITH
DIFFERENTIATED COMPETITIVENESS

We have provided top-class brand value and satisfaction to our
customers through the construction of EMART Yeoju Logistics
Center, the largest of its kind in Asia; Trinity Club, a private golf
club developed by world-class designers and architects; and

TOTAL REVENUE IN 2015:

KRW 1,086 BILLION
USD 959 MILLION

*Average exchange rate in 2015:
1131.49 KRW/1USD

& NUMBER OF EMPLOVEES:
662

Pien Polus, a premium studio apartment complex. Based on
our experience, we will continue to create high-class innovative
spaces with our differentiated competitiveness, an extensive
network of quality business partners, seamless construction
capabilities and cost competitiveness.
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SHINSEGAE [&C

WWW.SHINSEGAE-INC.COM

AN IT SERVICE PROVIDER SPECIALIZED IN RETAIL
AND FASHION INDUSTRY, CREATING SUPERIOR
IT ENVIRONMENTS FOR CUSTOMERS

SHINSEGAE I&C is an IT service provider with the best tech-
nological competitiveness in retail and fashion businesses
based on its expertise from implementing and managing the
IT system of SHINSEGAE GROUP. We offer management and
maintenance of information systems and websites, informa-
tion security enhancement, hardware and networking hard-
ware operation as well as system equipment installment.

PREMIER IT PARTNER & VALUE CREATOR

Digital innovation through IT technologies is changing every
part of the world. As its role as a premier IT partner lead-
ing such changes, SHINSEGAE I&C will continue to develop
a wide range of business innovations based on creative thinking
and advanced technologies. Our aim is to create new values
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TOTAL REVENUE IN 2015:

KRW 261 BILLION
USD 231 MILLION

*Average exchange rate in 2015:
1131.49 KRW/1USD

& NUMBER OF EMPLOYEES:
558

through the development and operation of platform

businesses integrating FinTech and O20 such as SSG PAY,

SHINSEGAE GROUP’s mobile payment service.
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Premier IT Partner & Value Creator
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SHINSEGAE

(F)AAMA
www.shinsegae.com

(F)o[otE
www.emartcompany.com

(Folez|dol2|H Y
www.emarteveryday.co.kr

()0|0tEQ| =0|
www.with-me.co.kr

(F) &M AALOIH
www.premiumoutlets.co.kr

HMADE
SSGBLOG.COM

(F) MM A Z2HHE|
Wwww.shinsegaeproperty.com

(F)AMALC]of| =
www.ssgdfs.com

(F) I MAEH]AE
www.shinsegaetvshopping.com

(F) M ARIEILHA L
www.sikorea.co.kr

F)AMAFEE
www.shinsegaefood.com

(F)AEHH AT A 2[0f
www.istarbucks.co.kr

(F)AMAL&B
www.shinsegae-Inb.com

FAAZMEH

WWWw.ssgchosun.com

AMMAAL )
WWwWw.shinsegae-enc.com

=) &M A|0FO| R A
www.shinsegae-inc.com



CREATE
VALUE

through
CHANGE, CHALLENGE, INNOVATION

SHINSEGAE GROUP will change constantly, challenge actively
and achieve distinct innovation.

Through these efforts, SHINSEGAE GROUP will strive to become
a company that creates true value by offering
better opportunities for its customers.
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